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How to Use_lhis Report

1.  This report is prepared in a PowerPoint Slideshow forﬁfiaﬁ; in
most cases, it is not necessary to have PowerPoint software

installed on your PC to view the file.
2. To navigate through the report:

B Next ———  Proceed to the next slide

B Previous — Return to the previous sl/de‘g
B Home —— Go tothe Table of Contenzlﬁ

B Help ———  Return to this page

3. Toexit, click ‘Home’, then ‘Exit’.
4. To Print the report, exit the file, then print from Wind
Explorer (highlight the file name, right click, select “Pr*,’
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Telephone survey of 500 Phoenix-area adults; potential
respondents screened to interview only those of yra
Hispanic/Latino descent, and where Spanish is spoken at
least half the time in the household.

Individual respondents were randomly chosen from a sample
of Phoenix area telephone numbers. ;

Surveys were completed during October and November,
2004 ,

m

level. ML il
A copy of the questionnaire used is attached to thﬁﬁ{mmm qs
Appendix A. 4 et |5
Research conducted by WestGroup Research, Pha
Arizona. Contact Dave Maddox, Senior Analyst
questions regarding this study.
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Summary of Findings

(Click here to enter this section)
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1to 1q hours

More than 30 hours

11 to 30 hours

In an average week, about how many hours do you spend watching television, including weekdays
and weekends?'
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Average Weekly Television Viewing

40% of the sample
reported watching
television an average of 10
hours or less per week.

Another 46% watch
between 11 and 30 howrs
of television per week, and
the balance (14%)
reported watching in
excess of 30 hours per
week.




Television Viewing by
Demographic Segment

TOTAL SAMPLE

Lanquage at home
All Spanish

Mostly Spanish
Bilingual

Gender
Male
Female

Local TV Source
Cable

Satellite
Over the air

T f Resid
Single family home
Other

Age

Under 30
30-49

50 and older

Area

Phoenix (central)
East valley
West valley
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: . 72% —
20% 40% 60% 80%
f-More than 10 Hours]

Percent of each segment watching more than 10 hours of television per week
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Spanish-dominant
households were
slightly more likely than
bilingual households to
watch more than 10
hours of TV per week.

Highest overall
viewership is seen
among those living in
the West valley of
Phoenix (72% watch
more than 10 hours).

Women reported
watching more
television than men,
and those with cable
TV also reported
watching more than did
those with other
methods of receiving
programming.




Less than 50%
50% to 99% \

\
All Spanish

'What percentage of your television viewing is spent watching programming in Spanish?'

Spanish Language TV Viewing

40% of those surveyed
reported that all their
television viewing was
comprised of Spanish-
language programming.
23% reported that
Spanish-language
programming made up less
than half of their TV
viewing.




TOTAL SAMPLE

Language at home
All Spanish

Mostly Spanish
Bilingual

Gender
Male

Female

Local TV Source
Cable

Satellite
Qver the air

Type of Residence
Single family home
Other

Age

Under 30
30-49

50 and older

Area

Phoenix (central)
East valley

West valley

{

Spanish-Language Proportion of TV
Viewing by Demographic Segment

I ———————— |
|
82.6%
63.6%

40.5%

74.5%
|

57.6%
55.9%
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0% 20% 40% 60% 80%

'What percentage of your television viewing is spent watching programming in Spanish?’

(Average percentage by demographic segment)
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100%

The highest reported
percentage of Spanish-
language viewing is, not
surprisingly, among those
who report that All Spanish
is usually spoken in the
household.

Other groups with above-
average proportions of
Spanish viewing include
those receiving local
channels via ‘over-the-air’
method (78.6%), women
(74.5%) and those living in
an apartment or other non-
single family residence
(73.9%)




Source for Local Television Programming

_Cabie

« 46% of those surveyed
receive their local television
programming via over-the-
air broadcasts.

Satellite

« 34% receive local
programming via cable,
and 13% via Satellite feed.

—Other

/
Over the air

‘Which of the following best describes how you receive your local television programming?*

WestGroup Research

Answers




Spoken in Home

Indoor Antenna

Cable

Outdoor Antenna |

Satellite

Other

I I |
. -
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0% 10% 20% 30% 40%  50%
'm Spanish-dominant mBilingual|

e

Percent of Spanish-dominant and Bilingual households receiving local programming via each source.
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Local TV Source by Language(s)

Spanish-dominant
households are much more
likely to receive local
programming by over-the-
air sources, compared to
bilingual households.

Although the percentage of
households using outdoor
antennas is similar for both
groups, 41% of Spanish-
dominant households
receive programming
through an indoor antenna,
compared to just 15% for
bilingual households.

Spanish-dominant
households are also less
likely to receive programs
via cable or satellite
methods.




36%
Every chance you get

38%
Often

Occasionally

31%

Seldom |

4%
Never 15%

Frequency of Watching Local
Spanish-Language Stations

Respondents are much
more likely to report
watching Channel 33
(Univision), compared to
Channel 48 (Telemundo).
76% of the sample
reported watching Channel
33 at least ‘Often’,
compared to only 31% for
Channel 48.

-

0% 10% 20% 30% 40%
f-Ch. 33, Univision M Ch. 48, TeIemundoJ

‘How often do you watch (Channel 33, Univision/Channel 48, Telemundo)?'
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Reasons for Not Watching
Channel 48 More Often

T —

s
54%
Programming, prefer other channels
Weak/no signal; reception problems
Don't have time, don't watch TV much
i
6%
Other 1 &
/. , kS P
0% 20% 40% 60%

| mCable/Sateliite (n=84) MOver-air (n=83)

‘Why don't you watch Channel 48 more often?' (Among those who 'seldom' or 'never' watch Channel 48)
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Although cable and
satellite users cited
programming
preferences as reasons
why they do not watch
Channel 48 more often,
those respondents with
antennas were more
likely to cite signal or
reception problems as
reasons for not watching
Channel 48.




Local Channel Reception Quality by

Source of Local Programming

TOTAL SAMPLE

Indoor Antenna

Cable

Outdoor Antenna

38% % 5%

Satellite

0% 20% 40% 60% 80% 100%
[iChannel 33-_-Both same MChannel 48|

'In your opinion, on which channel do you receive better reception?'
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Respondents were
asked to state whether
they usually receive
better reception on
Channel 33 or Channel
48. For the total
sample, reported
reception is better on
Channel 33 by an 11 to
1 ratio.

Among those using
antennas for local
reception, the disparity
is much greater, with
Channel 33 being
reported stronger by
more thana 20to 1
ratio.
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‘I don't watch Channel 48 because
the signal is too weak.'

'If the signal on Channel 48 were
better, | would watch that channel

more often.’

'Having local Spanish-language 98%
television programming is 97%
important to our community.'
‘It's important to have more than
one local Spanish-language
channel, so there is more di versfry|

and options available to us.

7
0% 20% 40% 60% 80% 100%
M Cable, Satellite -Over-airl

Percent of each group agreeing with each statement. ('Strongly Agree' + 'Agree’)
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Respondents were also
asked to Agree or
Disagree with various
statements regarding
local programming.
Although agreement
with generic statements
was almost identical
across source types,
many more over-the-air
recipients agreed with
those statements about
their viewership of
Channel 48.

55% of antenna users
agreed that they do not
watch Channel 48 due
to signal problems, and
76% agreed that they
would watch the station
more if the signal were
better




Sources for Local News

.....

Local television
programming is clearly
the dominant source of
news and information
for this audience, with
89% stating they use
that medium.

15% also reported using

the newspaper and
radio often, 5% stated
they use network or
cable TV for news, and
4% use the Internet.

0,
Local TV I 8%
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Newspaper 15 /:° ' :
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'From what sources do you get your news on a daily basis? Any others?'
(Multiple responses permitted)
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_ Demographics of the Sample
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r « The table at left
20° i .
; provides data on a
17%

(
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All Spanish
Mostly Spanish
Bilingual : .
variety of demographic

S ? and other

characteristics of the

: l' 53%
‘ 5
: 44% E
56% ! :
| i E 5 i
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o.c !
| : |
28%
49%
60% é
27% .
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Gender
Male
Female

un f
Mexico
United States
Other

of Residence
Single family home
Apartment

Other

77%

Age

Under 30
30-49

50 and older

Area
Phoenix (central)

IIIIIIIIIIII'I!!!!I | )
East valley — : ]
West valley 13% - i & )
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Appendix:

Survey Questionnaire




ello, my name is , calling from WestGroup Research in Phoenix.
is is not a telemarketing call, we're only interested in your opinions about different
ues related to television broadcasting in the Phoenix area. The survey will only take
bout 5 minutes, and we would very much like to include your opinions in the study.

PROGRAMMING: PLEASE INCLUDE RESULTS FOR ALL SCREENER QUESTIONS
N THE DATA FILE)

CR 1: Are you 18 years of age orolder? (IF NO, ASK TO SPEAK WITH ADULT 18
R OLDER; IF NONE AVAILABLE, THANK AND TERMINATE)

CR 2: Are you of Hispanic or Latino descent?

(1) No - THANK AND TERMINATE
{2) Yes-—- CONTINUE

CR 3: What language do you and your family speak most at home? Would you say
u speak...(READ LIST; ACCEPT ONLY ONE)

____Spanish all of the time

____ Spanish more than English

____Spanish and English equally

____ English more than Spanish OR, (THANK AND TERMINATE)
___English all of the time (THANK AND TERMINATE)

(DO NOT READ) DK/Refused (THANK AND TERMINATE)

Questionnaire

Page 1

R 4: Would you prefer to complete the survey in English or Spanish? (IF SPANISH,
WITCH TO SPANISH LANGUAGE.)

1) What is your country of origin? (OPEN ENDED; DO NOT PROMPT)

___ Argentina
___Belize
____Bolivia

____ Brazil
___Colombia
__ Costa Rica
___Chile

____ Dominican Republic
___ Ecuador
___El Salvador
___ French Guiana
__ Guatemala
__ Guyana
__ Honduras
___Mexico
___Nicaragua
___Panama
___ Paraguay
__ Peru

___ Puerto Rico
___Spain

____ Surinam

WestGroup Reseanch
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In an average week, about how many hours do you spend watching television,
including weekdays and weekends?

) What percentage of your television viewing is spent watching programming in
Spanish? (RECORD BETWEEN 1% AND 100%):

) Which of the following best describes how you receive your local television
programming?

Cable

Satellite

Over the air, using an antenna
Something else

(DO NOT READ) Don't know/refused

S o o S

Questionnaire

IF NOT ‘OVER THE AIR’, SKIP TO Q6)

Pa e 2 ) (ASK ONLY IF ‘'OVER THE AIR' IN Q4). Do you have an outdoor or indoor
g antenna?

1. OQutdoor

2. Indoor

3. DK/Refused

) How often do you watch Channel 33, Univision?

Every chance you get
Often

Occasionally

Seldom

Never
(DK,REFUSED)

R o

) How often do you watch Channel 48, Telemundo?

Every chance you get
Often

Occasionally

Seldom

Never
(DK,REFUSED)

o o S

IF 1 TO 3 OR 6, SKIP TO Q9)

) (IF ‘SELDOM' OR ‘NEVER'): Why don't you watch Channel 48 more often?
(OPEN-ENDED; DO NOT READ CHOICES; RECORD BELOW)

e R L R L T AR
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Questionnaire
Page 3

Programming: Don't like shows, prefer other channels, etc.
Don’t have time, don't watch much TV at al, etc.
Other (RECORD VERBATIM):

bl o R

10) In your opinion, on which channel do you receive better reception?

Channel 33
Channel 48

Both the same
(DK, NO ANSWER)

PN~

11) For each of the following statements, please tell me whether you Strongly Agree,
Agree, Disagree. or Strongly Disagree with that particular statement: (ROTATE)

| don't watch Channel 48 because the signal is too weak.

If the signal on Channel 48 were better, | would watch that channel more often.
Having local Spanish-language television programming is important to our
community.

It's important to have more than one local Spanish-language channel, so there is
more diversity and options available to us.

The following questions are for statistical purposes only:

12) From what sources do you get your news on a daily basis? Any others? (DO NOT
READ LIST; CHECK ALL NAMED)

Local Television
Network/Cable Television
Internet

Radio

Newspaper

Other:

DAL

13) Do you currently live in a:

Single family house
Townhouse or condominium
Apartment

Duplex

Something else?

(DK, REFUSED, NO ANSWER)

14) What is the zip code where you live?
15) What is your age?

16) RECORD GENDER BY OBSERVATION: Male/Female

Signal too weak; can't receive that channel; other signal-related answer

hose are all the questions | have, thank you very much for helping us with this survey.
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